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Your website outside China 

Many overseas websites fail in China due to a 
combinaƟon of slow internaƟonal rouƟng, blocked 
third-party resources, and content that cannot be 
accessed from Chinese networks. 
 

 

 

 

What Chinese buyers experience 

Like most businesses worldwide, Chinese companies start by searching online. If your pages 
do not load, you effecƟvely disappear from the buying process. 

When users in China search, they may see only a fracƟon of overseas business websites 
because slow response Ɵmes and blocked content prevent pages from loading. 

 

A pracƟcal approach 

Our plaƞorms “front-end” your exisƟng website, removing the need to build a separate site 
for the Chinese market. 

 Reduce build costs (typically hundreds, not thousands). 

 Reduce implementaƟon Ɵme (days, not weeks or months). 

 Keep your exisƟng systems handling enquiries and orders. 

 Avoid maintaining two databases and two operaƟonal workflows. 

 

What our plaƞorm enables 

 Your business website to be seen in China 

 Replace blocked internet content 

 Speed up your website response in China 

 Locally re-host mulƟ-media, allowing access in China 

Headline risk: There is a high probability that 
your website may not be visible in China. 

Practical takeaway: Treat China accessibility as a core requirement, not a “nice 
to have”. 

Goal: Make your website visible and findable on the Chinese internet. 
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 Allow your website to be found in China 

 Local hosƟng and domain name 

 Translate SEO data into Chinese 

 Chinese search engine submission 

 
Practical takeaway: Remove China-blocked dependencies and bring critical 
assets closer to users. 


